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PI&dent Nel-el, Inc 
1997~2001 
Responsible for developing a regional Teleoommunication strategy aligned to 
the business strategies. Daveloped a strategy and then implemented a 
regional telecom support team whose task it was to carry out the project 
management and implementatb%-rs of all regional projects and operational 
improvements required to achieve the stratagias. Analyzed and developed new 
business initiatives for NeTel.; kaveling extensively. Efforts resulted in acquiring 
substantial new business interest Managed communications, press relations, 
and advertising through multiple media channels. 

h?ekientEcEo 
1993-1997 

TedTel. lnc 

Managed sates, marketing, public relations, trade shows, press tours, product 
development, production, strategic retationships. and contract negotiations, 
finances. Increased annual revenues from $0 to $3.3 Million in 2 years and 
generated unprecedented publicity. Responsible for long-range strategic 
pbnning and new business development for Business Technology’s 
telecommunications business. implemented all aspects of corporate 
infrastructure to become a CLECllXC provider. Developed specialized billing 
and collection prcgramslpmducts. Created dealer/agent network for the 
products. Structured business ptan, marketing and all aspects of business 
administration and service implementation. Responslbilittes also induded 
product specification, pricing, new product rollout competitive analysts, ma&et 
trend analysis, lang-term product planning. 

PresidentICE 
1987-1993 

Lens Express, lnc 

Directed day-today operations. Supervises all departments in the company, 
Sates, Accounting. and Purchasing ect... developed marketing plans: strategic 
planning; competitive analysis; Increase revenue to 35 million in 4 years. 
Acquired, consotiiated and rejuvenated three businesses with cash from that 
operation. Implement training and managed sales and marketing staff while 
maintaining effective interdepartmental communications. Travel to implement 
new market development Bxtensive trade show and new market experience. 
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1985-1987 

Lens Express, Inc 

Marketing in the United States. Created Successful Marketing groups utilizing 
marketing strategy generating new customers and increasing revenue. 
Developed successlul business re!atkInships with clients while and increased 
client database by implementing effective marketing and selling procedures. 
Orchestrating a global market expansion; structure/close contra& valued 
$N+ million. Other responsibilities incltided preparing and implementing 
various marketing strategies to promote new trade areas and increase overall 
market share. 

1980-1985 University of Florida 
BA, MS International Marketing and Finance. 

Gainesville, FL 

On Request 


